
The Home Channel audience
lives in upper income
households and are
financially independent.
Leading a healthy lifestyle is
very important to them.
Their hobbies and pastimes
include home décor exhibitions,
travel, music and movies. These
individuals plan holidays and
stay in hotels or guest houses,
which indicates higher levels of
discretionary income.
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TOTAL 
AUDIENCE*

1 285 202

*Total audience = Viewership BrandMapp + Social Media followers. Sources: BrandMapp 2025, Social media Jan 2026, DStv-i and TAMS Jan 2026 

Follower
Count
14 103

Reach:
71% Gauteng, KZN
and WC

71% Black

29% White /

Coloured / 

Indian 

41% Male
59% Female

74% Post Matric
education

76% working

Average age:
43

77% SEM 7+

Household R43 099

Personal R30 937

Average monthly income

69% live in a 
household with 
more than one 
income earner

Viewership
(BrandMapp 2025 

DStv) 

1 227 000
Follower

Count
27 100

Follower
Count
3 199

Inspirational African & international
content on design, decor, home
improvements, gardening, property,
food, health & travel.

Viewership
(DStv-i Jan 2026) 

3 389 259

Viewership
(TAMS Jan 

2026) 

1 423 522

YouTube
(Subscribers) 

13 800


