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As a Sunday newspaper, the readers spend time with the publication during
their leisure time. They are more likely to engage with content, making them ADVERTISING
more receptive to advertisements in comparison to reading on a weekday. * (Cost pé?ﬁq-ﬁ'ﬁs?and; R108
* Cost per ccm FC: R1 394
As a leading newspaper in South Africa, the Sunday Times has the power to e 30 X6 FC Cost: R250 920
influence public opinion and shape discussions on various topics, amplifying
the impact of advertisements featured within its pages and on the website.

Cover price: R35.00
By reading The Sunday Times, people can stay informed, enjoy rich content,

and engage with the evolving issues that impact South Africa and the world.

The editor of the Sunday Times is Makhudu Sefara. AFRRENIA
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