Follower

|. ' , Follower The audience is more likely to
) ‘ @ YouTube Jim Count X C'ount have shares, unit trusts, money
(Subscribers) g (Business Day)

Website Visitors 47 300 122 000 45 729 market  accounts, education
Businessday.co.za has a business (BrandMapp) Follower policies and cryptocurrencies.

Total Users iant
focus, providing news & information 958 000 1026 528 Count % They have sufflcu?nt Income to'be
that is relevant to a specific sector of u 48 801 = eligible for a variety of financing
the population. < options.
g They pay for insurance products
Sections include: % such as medical aid and short-
Opinion S term insurance.
Markets : 4 They are planning a holiday in the
conom

News S 74% Post Matric  57% Male next year.

Companies LAcation 43% Female Nearly half have attended a

Politics Reach: business conference or Indaba in
Iuestment 81% GP, WC & KZN the past year.

; 10
Sport & Lifestyle N @ Qd = SVO/:king

Company news covers, 68% Black A -
among others: 32% White, — 779% SEM 7+ VErage MONTTY INEOme
} . . Indian \ Household R49 548
Financial services 7 \ 65% live in a
0
Energy Telecoms TOTAL household with Personal R37 390

*
Agriculture Average age: AUDIENCE ¢ more than one

S
0.2 ¢ S¥ 4 %S
40 = [ﬁﬂ 2 248 358 -
Retail and consumers fhj]ﬁ]]u o gy Wy INCOMS CaInst AEENA

HOLDINGS

*Total audience = Website Visitors (BrandMapp) + Web Users + Social Media followers. Sources: BrandMapp 2025, Google Analytics Jan 2026, Social Media Jan 2026



	Businessday.co.za has a business focus, providing news & information that is relevant to a specific sector of the population.
	PSYCHOGRAPHICS
	The audience is more likely to have shares, unit trusts, money market accounts, education policies and cryptocurrencies. They have sufficient income to be eligible for a variety of financing options.  They pay for insurance products such as medical aid and short-term insurance.  They are planning a holiday in the next year. Nearly half have attended a business conference or Indaba in the past year.
	Follower Count (Business Day) 45 729
	Follower Count 122 000
	Total Users 1 026 528
	Follower Count 48 801
	Website Visitors (BrandMapp)  958 000


	Sections include:
	Opinion
	Markets
	Economy
	News
	Companies
	57% Male 43% Female
	74% Post Matric education
	Reach: 81% GP, WC & KZN

	Politics
	Investment
	Sport & Lifestyle

	Company news covers,  among others:
	Mining
	Industrial
	Financial services
	68% Black 32% White,  Coloured,  Indian

	Energy
	Telecoms
	81% Working

	77% SEM 7+
	Average monthly income
	Household


	R49 548
	Personal

	R37 390

	TOTAL AUDIENCE* 2 248 358
	65% live in a household with more than one income earner
	Average age: 40
	Agriculture
	Retail  and consumers


