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SA HOME OWNER IS MORE THAN A HOME, DECOR AND DESIGN
MAGAZINE - IT’S EVERY HOME OWNER’S GO-TO GUIDETO
MAKING THEIR DREAM HOME A REALITY.

The magazine contains everything from inspirational architecture and interior design to
advice from industry leaders. We showcase current home trends, high-end properties, as
well as products and services from top-rated national suppliers.

BENEFITS OF ADVERTISING WITH SA HOME OWNER:

e Readership: 784 000, Circulation 16 653 ABC Jan - March 2024.

e |oyal readers who support brands endorsed by SA Home Owner.

e Glossy magazine that is collected by home owners as a resource base.

e Strict policies on good-quality content and images, ensuring a highly favourable perception of supporting brands.
e Strong marketing strategies to ensure expanding roll-out of the magazine and exposure for its clients.

e Customised advertising packages encompassing print, online and social media exposure for clients.

¢ Distributed at the check-ins for Emirates and Qatar Airlines.
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RATES

SPECIAL POSITIONING STANDARD ADVERTORIALS* e

The
IFC and Page 1 R50 000 Double-page R44 100 HOTSPO -
First DPS R42 000 Full-page R27 300
Second DPS R38 000 Half-page R14 000 '
Opposite Contents LHP R30000 Professional Perspective |SPECIALPOSITION =~ R16 800 PRODUCT
Opposite Editors Letter R30000 - PAGE
Opposite Professional Perspective R30000
PPOs! _ P PROPERTY SPONSORSHIP
Opposite Credits Page R27 300 :
Opposite Home Essentials LHP R27 300 DOUble_page image R28 000 ,_. SE— Z‘:iil‘.‘i:i::;;";";“;‘t‘:.;‘.i“,:’.‘i“z:ﬂ”,’.’:‘:’a
Full-page image R19 000 : . | B § )
IBC R30 000 g | g L JJ | )
OBC R35 000 Half-page image R12 000 u < _— -\ é 4
Quarter-page image R7 500
SPECIAL RATES ON REQUEST:
Gate Folds; Split Covers; Perforations; Glueing; Bagging;
Sampling; Bookmarks.
Contact your Account Manager for rates. Home
ESSENTIALS
ADVERTISEMENTS STANDARD it
Double-page spread R44100
Full-page R27 300 PERSPECTIVE ESSENTIALS
Half-page R14 000
Third-page R12 000
Quarter-page R 6500

*Insert rates / cost per R1 500 excluding bagging

* Above rates exclude VAT. Please visit our website for full
terms and conditions.




DEADLINES

ISSUE BOOKING/CANCELLATION COMPLETE
DEADLINE MATERIAL
Feb 2025 2 Dec 6 Dec
March 2025 13 Jan 24 Jan
April 2025 10 Feb 21 Feb
May 2025 14 Mar 25 Mar
June 2025 11 Apr 23 Apr
July 2025 9 May 22 May
Aug 2025 6 June 19 June
Kitchens Aug 6 June 19 June
Sept 2025 11 July 24 July
Oct 2025 8 Aug 21 Aug
Nov 2025 12 Sep 25 Sept
Dec 24/Jan 25 10 Oct 28 Oct
Trends 2026 2 Dec 5Dec
Feb 2026 2Dec 5Dec

MATERIAL REQUIREMENTS

IMAGES: High-resolution images at a minimum of 300dpi in CMYK
format. SA Home Owner is not responsible for colour discrepancies
that may occur when images are converted from RGB to CMYK.

PDFS: Fonts and graphics are to be embedded. PDFs should have
crop marks. A minimum of 5mm bleed is required. No colour
profiles should be embedded.

PROOFS: A high-quality Fogra certified colour proof is essential.
Colour laser/inkjet printouts are not sufficient to guarantee
accuracy, and SA Home Owner cannot be held responsible for
variations in the final printed product.

NOTE: No open files (eg Freehand, InDesign, Illustrator, Photoshop,
Corel Draw) or Microsoft Office documents (eg Excel, Word or
Powerpoint) will be accepted.

DEADLINES

TECHNICAL SPECIFICATIONS

Trimsize

275(h) x 420(w)mm

275(h) x 210(w)mm
120(h) x180(w)mm
260(h) x 85(w)mm
82(h)x190(w)mm
123(h) x 93(w)mm
82(h) x 92(w)mm

Bleed area

5mm around
(20mm gutter)

5mm around
none
none
none
none

none

Typearea

20mm from trim

20mm from trim
none
none
none
none

none

“SAHOME
OWNERIS
PRIMARILY READ
TO GET IDEAS
FORBUILDING,
RENOVATING
AND DECORATING
YOURHOME.”



ONLINE & SOCIAL MEDIA RATES

WHY ADVERTISE ONLINE

The SA Home Owner website, www.sahomeowner.co.za, has an average of 47 257 page
views per month, and 24 774 users. SA Home Owner is supported by strong social media,
with 466 073 Facebook fans, 12 841 X followers, 15 693 newsletter subscribers and

PAGEs

12920

64 577 Instagram followers. FOLLOWERS
View Facebook @sahomeowner, X @SAHomeOwner, Instagram @sahomeowner
« We aim to provide added value for our readers via the convenience of
additional content, online. 482 282
« The website provides a platform for our readers to comment and interact with FOLLOWERS

the brand.

« Readers have the opportunity to easily browse through pictures that were not
available in the magazine.

« Qurreaders are now able to purchase great home décor products through our ’ E I

SA Home Owner Online Shop, which is promoted monthly across our website, 10 801 68 028

social media and in print. If you would like your products featured on our online wWWW sahomeowner c0.Za FOLLOWERS FOLLOWERS

shop, please contact your account manager.

CUSTOMISED CAMPAIGNS & SOCIALMEDIA O @ 2 ® DIGITALAD SPECS

SPONSQRSHIP OPPORTU,NITIES ) Facebook post linked to a digitorial on www.sahomeowner.co.za

Customls?d campaigns can |n9|gde the foIllowmg Digitarial plus Facebook post: R15 000 each LEADERBOARD

elements: Ad banners, competitions, website Instagram: Once-off posts: R5 000 each 728x90 px

posts, Facebook competition tabs and Facebook

and X posts. Custom digital magazine. Various HOME PAGE TAKEOVER

options available. Price on request. R25 000 for 1week

BANNERS (cost/1 000 impressions: CPM) PRODUCTION FEES

Leaderboard:R900/1000 We have the facilities to create your online

. ISLAND/

Island/medium rectangle:R800/1000 ad foryou MEDIUM

Website take over:R25 000.00 for one week R550 p/hstandard HTML RECTANGLE

Newsletter banners:R10 000 R690 p/h Flash animation 300x250 px

All prices exclude VAT. HALF PAGE UNIT
300x600 px
VIDEO INTERVIEW SUPPLIERS DIRECTORY
' , A comprehensive online directory of South African suppliers for
CLICKHERE J ! h ddé d d .
TOWATCH AN 4 y ome and decor products and services. THESE GREY BOXES
EXAMPLE OF THE k. + 1Month:R800 *Arena Holdings, the publisher of SA Home Owner, ONLY INDICATE SHAPE
ONE-ON-ONE h « 6 Months: R4 800 and/or the online editor have the final right to NOT ACTUAL SIZE
VIDEO CONCEPT « 12 Months: R9 600 approve, decline or withdraw any advertising '
RATE: R18 000 . ¥ - material before andldu'ring placement.
To see terms and conditions, please visit www.sahomeowner.co.za *Rates exclude VAT




THEMES

THEMES T

WELCOME HOME

FEBRUARY 2025
THE FAMILY
HOME

Create homes that are
comfortable and enjoyable for
the whole family, including
the children.

AUGUST 2025
THE DESIGNER
HOME

MARCH 2025
ESSENTIALS
INTHE HOME

From the latest stoves and ovens to

statement bathtubs, this issue is all

about the must-have elements that
go into a luxury home.

SEPTEMBER 2025
THE HERITAGE
ISSUE

APRIL 2025
LUXURY
FINISHES

Whether it is the latest luxury

finishes in the kitchen or the wall and

flooring options for the bathroom,
this issue is dedicated to the
finishes in the home.

OCTOBER 2025
THE SUMMER
HOME

MAY 2025
THE SMART
HOME

The May 2025 issue contains all
things smart-home related — smart
appliances in the kitchen, tech in
the bathroom and the latest in
home security
and entertainment.

NOVEMBER 2025
FORM AND
FUNCTION

JUNE 2025
THE WINTER
HOME

Get ready for winter with the
June 2025 issue - explore the
kitchen island, hydrotherapy in

the bathroom, the essentials for

the winter interior and fireplaces.

DEC 2025/JAN 2026
THE ENTERTAINER'S
HOME

JULY 2025
WELLNESS IN
THE HOME

The July 2025 issue brings wellness

in the home into focus. From
kitchen appliances for a healthy
lifestyle to showers and biophilic
design.

TRENDS 2026
HOME AND
DECOR

Get that designer home with the
latest design trends, including
kitchen styles, bathroom layouts
and the maximalism trend.

South Africa stands out in the
home décor and design industry
- from our unique architecture to
our sought-after décor, this is our

Proudly South African issue.

From fridges and beverage coolers
to the latest in bathroom vanities,
this issue is packed with how to get a

home summer-ready.

Make sure your home not only
looks good, but also functions
impeccably as well — look out for
current cabinetry trends, patio
essentials and more.

As the holidays approach, create a

home that is ideal for entertaining -
from dream kitchens to the inclusion
of stone in the bathroom, this issue is

set to make guests feel welcomed.

The annual Trends issue will look
at what is coming up in 2026 - from
the latest in kitchens, bathrooms

and interiors to outdoor spaces
and more.



SUPPLEMENTS

HOME AND DECOR HOME AND DECOR 2022
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HOME AND DECORTRENDS SUPPLEMENT

Stand-alone magazine published once a year



SPECIAL SECTIONS

HOME AUTOMATION SPECIAL SECTION - MAY ISSUE

FOCUS ON _ . g J

THE SMARTER HOME

CONTENTS SMARTER CAMERAS.
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ARCHITECTS & INTERIORS SPECIAL SECTION - JUNE ISSUE

'SPECIAL SECTION: SPECIAL SECTION
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Luc Zeghers, owner of ZSA Architects,
INDUSTRY discusses South African architecture
T

SUPPLIERS GUIDE SPECIAL SECTION - NOVEMBER ISSUE
SUPPLIERS
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SUPPLIERS GUIDE 2024 *

SECTION 1 FSECTION2! SECTION3 SECTION 4

PLANNING THE BUILD SETTUNGIN TAKING IT OUTSIDE

SECTION 1
PLANNING
YOUR HOME.
IT STARTS
HERE
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