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SA Mining, an alternate monthly publication, is South 

Africa’s oldest mining magazine spanning over  

125 years. Part of media giant Arena Holding’s 

magazine division, the magazine examines and 

delivers in-depth project and topical news on southern 

Africa’s and Africa’s mining industry. SA Mining’s news 

content covers a range of commodities; projects; 

contracts; legislation; finance-related issues; the 

environment; equipment and technology;  as well-

thought leadership from analysts, economists and 

think-tanks within the sector.

SA Mining is a publication in print and digital. 
The magazine and its content is also available 
on www.samining.co.za and  
www.businessmediamags.co.za/sa-mining

TOTAL REACH
161 615 

Print: 2 500
Digital: 38 729

+
Social Media 

120 386

PUBLICATION DATES:  
JANUARY/FEBRUARY, MARCH/APRIL,  

MAY/JUNE, JULY/AUGUST, 
SEPTEMBER/OCTOBER, 
NOVEMBER/DECEMBER

CLICK COVER TO READ 
THE LATEST ISSUE

DIGITAL DISTRIBUTION
SA Mining e-zine will be available on 

www.samining.co.za and 
www.businessmediamags.co.za

 
STATS (JUNE 2023)

SA Mining social media reach
Facebook: 117 237 reach

Direct page views: 31,629 (SA Mining)
Unique views: 25,729 (SA Mining)

X: 1 328 Followers
Instagram: 433 Followers

LinkedIn: 1 388 Followers (SA Mining)

PressReader subscribers:
The SA Mining Ezine will be sent to all 

Business Day and Financial Mail PressReader 
subscribers - over 13 000

 
REACH

■ Mining houses
■ Mine management and employees

■ The engineering sectors
■ Exploration and junior mining companies

■ Refinery, minerals processing and 
metallurgical sectors

■ Mining service providers
■ Financial and legal institutions

■ Mining suppliers  ■ Government
■ Geologists  ■ Academics

■ International mining associations
■ Institutions & professional bodies
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WATCH: 
Business Spotlight – Enaex 
Africa’s plans to embrace 

Artificial Intelligence

Gary Alfonso speaks to CEO of Enaex 
Africa, Francisco Baudrand, about the 
company’s plans to embrace Artificial 
Intelligence, while also looking into 
incorporating sustainability within the 
organisation’s strategic objective. 
https://youtu.be/2U0RMa_6bko
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SPONSORSHIP 
PACKAGES

ADVERTISING RATES 
All rates exclude VAT and agency commission.   

MATERIAL SPECIFICATIONS

PUBLISHER 
SA MINING, A PROUD DIVISION OF ARENA HOLDINGS (PTY) LTD 

Hill on Empire 16 Empire Road (cnr Hillside Road), Parktown, Johannesburg 
Postal Address: PO Box 1746, Saxonwold, Johannesburg, 2132

ADVERTISING CONTACT 
ILONKA MOOLMAN 

Tel: +27 (0) 11 280 3120
Cell: +27 82 346 3412

Email: moolmani@samining.co.za

TSHEPO MONYAMANE  
SALES EXECUTIVE

Tel: +27 (0) 11 280 3110
Cell: +27 62 239 3538

Email: tshepom@samining.co.za FULL PAGE (FP) 3 PAGE PROFILE

WE ALWAYS FIND A

A u s t r a l i a - S o u t h A f r i c a - B o t s w a n a - N a m i b i a - A n g o l a - Z a m b i a

A happy and secure workforce makes for a hard-
working, efficient team. At MITCHELL DRILLING,
we consistently strive to set industry standards.

Employee Satisfaction

BETTER

WWWAAAY
Efficient drilling and exploration equate to more
profitable mining. Our maxim of ‘premium value
judgement’ means we deliver what we're worth.

Technological Innovation

Our priority is to protect Planet Earth for future
generations, and we always strive to leave the
areas we drill in as pristine as humanly possible.

Sustainability & Conservation

INTERNATIONAL HEAD OFFICE:
112 Bluestone Circuit
Seventeen Mile Rocks, Queensland
4073, AUSTRALIA
Phone: +61 (0) 7 3722 7277
Fax: +61 (0) 7 3722 7255
Cell +27 (0) 72 2975 080

AFRICA HEAD OFFICE:
Plot 77298, Unit 4, Phakalane,
Gaborone, Botswana
Phone: +267 310 4650

www.mitchelldrillinginternational.com

Book our brand-new
Custom-Designed &

Built Hanjin D&B 8-TM
Aircore Drill Rig now!

>>>
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COMPANY PROFILE 
COVER STORY

It takes guts, application, hard work and 
skilled employees to enable a business 
to last for decades. Having been in the 
industry for 40 years, Invincible Valves 
certainly has its share of such qualities, 

notes managing director Pam du Plessis.
She says the company was launched in 

1982 as a reconditioning business, but has 
evolved significantly since then, growing 
into a leading supplier of local and imported 
valves and accessories for multiple sectors. 

“As an approved supplier to all major 
industries within South Africa, we maintain 
expertise and experience across a broad 
spectrum of industries and applications, 
along with a wide range of products. In fact, 
Invincible Valves is Africa’s largest stockist of 
Saunders and Insamcor products,” she says. 

“In addition, the company o� ers a 
comprehensive range of local and imported 
valves and accessories for the mining, 
petro-chemical, power generation, water, 
sewage and general industries. This is further 
supported by the business having agents 
placed in all major centres around the 
country, as well as servicing all four corners 
of the globe.”

Having long operated out of facilities in 
Knights, Germiston, Invincible Valves has 
cra� ed a reputation for quality and delivery, 
says Du Plessis. The business is recognised as 
the key in-house rubber lining service for the 
valves, pipes and fittings used by many of the 
current South African valve manufacturers. It 

also provides a complete service, repair and 
reconditioning o� ering for all types of valves.

NEW FACILITY
“We are particularly excited about the new 
facility we recently acquired, also in Knights, 
which will be developed into a bigger and 
better reconditioning and rubber lining 
facility. The original o� ices will now house 
only stock. 

“The improved space will enable us to 
add more stock to our floor as well, making it 
more accessible to the industry by being able 
to o� er quicker turnaround times.”

This new facility is part of Invincible 
Valves’ ongoing evolution in its quest to 
be the ultimate one-stop shop of choice 

for customers around the globe. In 
addition, says Du Plessis, the company has 
diversified, moving with the times to meet 
its clients’ unique demands and specialised 
requirements. 

She says when it comes to project-based 
work, this isn’t limited to the supply of valves 
and ancillary products, but encompasses 
pumps and other related products as well.

“As one of the largest stockists of valves in 
the country, we are able to service industry 
e� iciently and e� ectively. We continue 
to reinvest in stock, thereby continually 
increasing our range, while also keeping 
larger quantities of ‘fast movers’ in order to 
immediately satisfy customer needs,” 
she says.

40 years of going from 
strength to strength

>
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Visit Invincible Valves at Electra Mining
Hall 9 Stand No. E10

With 40 years of history behind 
it, Invincible Valves continues 
to grow, investing in new 
facilities and technologies as 
part of its ongoing evolution to 
become the ultimate one-stop 
shop of choice
By Rodney Weidemann
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“We believe in treating our customers 
with respect, while continuously growing the 
business through creativity, invention and 
innovation. Moreover, we integrate honesty, 
integrity and business ethics into all aspects 
of our business functioning, while cra� ing 
long-term relationships with our customers 
and clients. In this way, we can provide 
exceptional customer service, while at the 
same time delivering quality, innovation and 
advanced technology.”

New technology is currently being 
introduced to streamline Invincible Valves’ 
e­ iciency in quoting and generating bills 
of material. This is a really exciting time, 
suggests Du Plessis, because – as a self-
confessed techno-junkie – she says she has 
always dreamt of these kinds of tools being 
implemented to assist the team in becoming 
more e­ icient and being able to streamline 
its processes. 

“The implementation of this new 
technology – which includes not only the 
latest upgrade for the IT infrastructure, but 
also custom-made so� ware – will enable 
Invincible Valves to provide faster quotations 
to all its customers.”

LEARNING AND TRAINING
“While Invincible Valves o­ ers a wide range 
of high-end valves and ancillary products, it 
is also its customer service that has earned 

the business its stellar reputation within 
the industry. We are recognised for our 
commitment to o­ ering training, a� er-sales 
service and maintenance to our clients.”

She points out that with agents around the 
globe, and specifically in Africa, Invincible Valves 
engages, vets and then extends its knowledge, 
to ensure top-class agencies for the brand. 

Furthermore, as a past winner for both 
Africa and the Southern African Development 
Community of the award for Africa’s most 
influential woman in business in the 
engineering sector, Du Plessis is passionate 
about empowering women and enabling 
female-owned businesses in Africa. 

She says Invincible Valves places great 
emphasis on creating opportunities for 
both men and women from surrounding 
communities in those regions where they either 
have or are developing agencies. In fact there’s 
a training centre at the organisation’s main 
o­ ices. 

This uses the latest media to train not 
only the company’s own teams, but also 
students who come to the company through 
learnerships, as well as entrepreneurs and 
selected agencies.

“At Invincible, we welcome interns, 
because from our point of view, they o­ er a 
complete generational mind shi�  and thus 
o­ er us exciting ideas, new thoughts and crazy 
concepts. 

“So we benefit from their input, and 
at the same time we teach them about 
the company culture and educate them in 
other skills as well. This creates a positive 
give and take, enabling them to discover 
what they are most passionate about.

“As we move into the post-COVID 
era, Invincible Valves is excited to be 
showcasing its product range and 
solutions – in person – at the Electra 
Mining event in September of this year. We 
will o­ er visitors a hands-on introduction 
to valves and other products in our scope 
of supply, as well as celebrating our 40th 
birthday. 

“Also, in line with our focus on 
developing the next generation of skills, 
we will be o­ ering a bursary to one student 
within the engineering sector,” she says.  ■

As one of the largest
stockists of valves
in the country, we 
are able to service

industry e­ iciently and 
e­ ectively.
– Du Plessis

“

“

Training is essential.
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• �All advertising material to be supplied in a 

PDF format 

• �300dpi resolution, CMYK, fonts embedded, 

trim/crop marks, 5mm bleed, no Pantone 

colours, maximum total ink 270% 

• �Editorial word counts:  
1 page: 450 - 500 words (2-4 images) 

2 page: 850 - 900 words (4-6 images) 

3 page: 1300 words (6-7 images) 

Half page: 250 words (2 images) 

Quarter page: 150 words (2 images) 

Columns: 800 - 850 words (2 images)

click  
on  

email 
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 OUR PRINT AND DIGITAL 
OFFERINGS DELIVER:

■ Extended reach locally and into 
Africa.

■ More value
■ More platforms

■ Hyperlinks
■ Video opportunity
■ Sharable content

■ And highly competitive rates

	       1-2 INSERT	         3-4 INSERTS	        5-6 INSERTS

DOUBLE PAGE SPREAD	   32 810	   31 380	   29 880

3 PAGE PROFILE	 33 970	   32 500	    31 960

FULL PAGE	 18 620	    16 980	    15 860

HALF PAGE	 13 030	    12 520	     11 700

THIRD PAGE	 12 200	    11 740	     11 020

QUARTER PAGE	 9 670	   9 300	     8 830

STRIP	  8 530	   7 890	   7 190

OUTSIDE FRONT COVER	 49 540		

SPECIAL EDITIONS OFC 	 56 620

GATEFOLD	 44 820		

SPECIAL FOCUS COVER	 37 740

OUTSIDE BACK COVER	 20 160	 18 990	 18 390

INSIDE FRONT COVER	 19 220	 17 800	 17 680

INSIDE BACK COVER	 18 870	 17 680	 16 270

PAGE 3 & 5	 19 110	 17 800	 16 900

BELLYBAND	 27 120		
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SIZES (WIDTH/HEIGHT)	 TRIM	 BLEED

FULL PAGE	 210mm X 297mm	 220mm X 307mm

HALF VERTICAL	 96mm X 285mm	 NO BLEED

HALF HORIZONTAL	 196mm X 136mm	 NO BLEED

THIRD VERTICAL	 60mm X 285mm	 NO BLEED

THIRD HORIZONTAL	 196mm X 80mm	 NO BLEED

QUARTER	 95mm X 136mm	 NO BLEED

STRIP (HORIZONTAL)	 196mm X 65mm	 NO BLEED

DOUBLE PAGE SPREAD	 420mm X 297mm	 430mm X 307mm

TRIANGLE	 75mm X 75mm	 80mm X 80mm

(MINING INDABA/ 
ELECTRA MINING ISSUES)

(Additional printing cost 
for belly band applies)

(incl 5% loading)

n EASTERN CAPE
n FREE STATE
n GAUTENG
n KWAZULU NATAL
n LIMPOPO
n MPUMALANGA
n NORTH WEST
n NORTHERN CAPE

GEOGRAPHY
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FS
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67%

10%

8%
3%

2% 2%5%

7%

26%

3%

24%

38%
READERSHIP
n �EDUCATION &  

GOVERNMENT
n FINANCE
n MINING COMPANIES
n MISCELLANEOUS
n SERVICES
n SUPPLIERS

PLATINUM SPONSOR: 
R38 000 

• 3-PAGE PROFILE IN PRINT AND 
DIGITAL VERSIONS 

• ONLINE PROFILE ON THE WEBSITE 
• BANNER AD AND SUPPLIERS 

GUIDE ONLINE LISTING 
• 1 EARMARK AD AND 1 STRIP AD 

INSIDE THE MAGAZINE 

GOLD SPONSOR: 
R35 000 

• 2-PAGE PROFILE IN PRINT AND 
DIGITAL VERSIONS 

• ONLINE PROFILE ON THE WEBSITE 
• BANNER AD AND SUPPLIERS 

GUIDE ONLINE LISTING 
• 1 EARMARK AD AND 1 STRIP AD 

INSIDE THE MAGAZINE

SILVER SPONSOR: 
R20 000

• FULL PAGE ADVERT IN PRINT AND 
DIGITAL VERSIONS

• ONLINE PROFILE ON THE WEBSITE
• SUPPLIERS GUIDE ONLINE LISTING


