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https://www.youtube.com/watch?v=HmzelSjUfJM

SA HOME OWNER IS MORE THAN A HOME, DECOR AND DESIGN
MAGAZINE - IT’S EVERY HOME OWNER’S GO-TO GUIDETO
MAKING THEIR DREAM HOME A REALITY.

The magazine contains everything from inspirational architecture and interior design to
advice from industry leaders. We showcase current home trends, high-end properties, as
well as products and services from top-rated national suppliers.

BENEFITS OF ADVERTISING WITH SA HOME OWNER:

e Readership: 858 000 (READ 2021, ABC Jul-Sep 2022, Narratiive July 2022).
e |oyal readers who support brands endorsed by SA Home Owner.

¢ Glossy magazine that is collected by home owners as a resource base.

e Strict policies on good-quality content and images, ensuring a highly favourable perception of supporting brands.
e Strong marketing strategies to ensure expanding roll-out of the magazine and exposure for its clients.

e Customised advertising packages encompassing print, online and social media exposure for clients.
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RATES

SPECIAL POSITIONING STANDARD ADVERTORIALS* Face

IFC and Page 1 R57 750 Double-page R42 000 TOFACE
First DPS R47 250 Full-page R27 300 _—_——
Second DPS R44 100 Half-page R14 000 il
Opposite Contents LHP R33 600 ASK THE EXPERT | SPECIAL POSITION R16 800 F e COMPANY
Opposite Editors Letter R33600 T T e PROFILE
AIongs.lde Corrrpany Profile RHP R33 600
Opposite Credits Page R27 300
Opposite Home Essentials LHP R31500 Double-page image R28 000
IBC R31500 Full-page image R19 000
OBC R31 500 Half-page image R12 000
Quarter-page image R7 500
SPECIAL RATES ON REQUEST:

Gate Folds; Split Covers; Perforations; Glueing; Bagging;
Sampling; Bookmarks.

Contact your Sales Manager for rates. Ask THE EXPERT

Home professionals share their insights

HOME ESSENTIALS

ADVERTISEMENTS STANDARD F— #-_a‘-

Double-page spread R44 100 [ : ,

Full-page R27 300 o] EXPERT 5 )/ Essenmas
Half-page R14 000

Third-page R12 000

Quarter-page R 6500

Advertorials are quoted rates less 10%

*Loose insert rates/cost per R1 000

* Above rates exclude VAT. Please visit our website for full m
terms and conditions.
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DEADLINES

ISSUE BOOKING/CANCELLATION COMPLETE
DEADLINE MATERIAL
Feb 2023 2 Dec 9 Dec
March 2023 13 Jan 24 Jan
April 2023 10 Feb 22 Feb
May 2023 10 Mar 22 Mar
June 2023 6 Apr 26 Apr
July 2023 12 May 24 May
Aug 2023 9June 21 June
Kitchens Aug 9June 21 June
Sept 2023 7 July 26 July
Oct 2023 11 Aug 23 Aug
Nov 2023 8 Sep 27 Sept
Dec 22/Jan 24 13 Oct 25 Oct
Trends 2024 10 Nov 22 Nov
Feb 2024 1Dec 8 Dec

MATERIAL REQUIREMENTS

IMAGES: High-resolution images at a minimum of 300dpi in CMYK
format. SA Home Owner is not responsible for colour discrepancies
that may occur when images are converted from RGB to CMYK.

PDFS: Fonts and graphics are to be embedded. PDFs should have
crop marks. A minimum of 5mm bleed is required. No colour
profiles should be embedded.

PROOFS: A high-quality Fogra certified colour proof is essential.
Colour laser/inkjet printouts are not sufficient to guarantee
accuracy, and SA Home Owner cannot be held responsible for
variations in the final printed product.

NOTE: No open files (eg Freehand, InDesign, Illustrator, Photoshop,
Corel Draw) or Microsoft Office documents (eg Excel, Word or
Powerpoint) will be accepted.

DEADLINES

TECHNICAL SPECIFICATIONS

Format

Double page

Full page
Half page (horiz)
Half page (vert)

Third page (horiz)

Quarter page
Classified

Trimsize
275(h) x 420(w)mm

275(h) x 210(w)mm
120(h) x 180(w)mm
260(h) x 85(w)mm
82(h)x190(w)mm
127(h) x 85(w)mm
82(h) x 92(w)mm

Bleed area

5mm around
(20mm gutter)

5mm around
none
none
none
none

none

Typearea

20mm from trim

20mm from trim
none
none
none
none

none

“SAHO IS
PRIMARILY READ
TO GET IDEAS
FORRENOVATING
AND DECORATING
YOURHOME.”



SUPPLEMENTS

HOME AND DECOR HOME AND DECOR HOME AND DECOR
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HOME AND DECORTRENDS SUPPLEMENT

Stand-alone magazine published once a year

Contact Claire Morgan email: clairem@sahomeowner.co.za for further details and rates



SPECIAL SECTIONS

SUPPLIERS GUIDE SPECIAL SECTION - OCTOBER ISSUE ARCHITECTS & INTERIORS SPECIAL SECTION - JUNE ISSUE

SUPPLIERS
GUIDE *»

B PLANNING YOUR HOME. IT STARTS HERE

SPECIAL SECTION . . .
Think Design Studio
C H |TE CTS A creative design studio that aspires to create

that which willinspire:

HOME OWNER

INTERIOR
DESIGNERS,

SECTION 1

PLANNING
YOUR HOME.
IT STARTS
HERE
QEFATE
LEROTHOLI

FOUNDER AND

We present our annual suppliers guide of décor and design
experts to tum your property into a sanctuary.

SECTION 1 “SECTION2 _ SECTION3  SECTION 4

PLANNING YOURHOME  THEBUILD TAKING IT OUTSIDE
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HOME AUTOMATION SPECIAL SECTION - MAY ISSUE SPECIFIC AREA FEATURES
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