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Vrye Weekblad is a progressive digital publication 
with its roots in a groundbreaking print weekly that 
challenged the South African political order in the 
late 80s and early 90s, and provided a platform for 
the cultural disruption of that period. It re-emerged 
in April 2019 as an online weekly under the 
editorship of Max du Preez and Anneliese Burgess, 
in partnership with Arena Holdings.  

A new digital edition is published every Friday at 
www.vryeweekblad.com and on our app, and 
newsletters are e-mailed to subscribers and 
registered users daily. 

About Vrye Weekblad



Vrye Weekblad offers its readers thoughtful political 
and news analysis, science-based coverage of 
public health issues and the environment, astute 
economic insights, outstanding profiles, and highly 
original features and essays that range from history 
to examining all aspects of modern living.  

We break the silence around taboo topics in fields 
such as ageing and sexual health, and break down 
the issues that impact our readers’ lives. We also 
offer specialist coverage of books, music, food, 
fashion and other lifestyle categories, and welcome 
new voices and fearless opinions. 

Editorial strategy



Max du Preez – founder and editor 
Anneliese Burgess – co-editor  
Annelize Visser – lifestyle editor  
Hanlie Gouws – production editor

Editorial team 

Piet Croucamp 
Elsabé Britz 
Adri Kotzé 
Anastasia de Vries 
Deborah Steinmair 
Willem Kempen 
Heindrich Wyngaard

Marita van der Vyver 
Erika Gibson 
Arrie Rossouw 
Ismail Lagardien 
Hugo Pienaar  
Michèle Meyer

Regular contributors 



The Vrye Weekblad app is available 
for iOS, Android and Huawei 
devices. It updates automatically 
with the latest edition every Friday 
and offers convenient offline 
reading as well as archive access  
to all past editions.

On your phone



Vrye Weekblad email newsletters are sent 
daily to subscribers and registered readers, 
and achieve record-setting open rates of 
more than 35%.  

Subscribers and registered readers can  
opt in to receive daily newsletters with 
additional features and analysis, or the 
weekly newsletter on Fridays that 
showcases highlights from the latest edition.

In your inbox



Source: Narratiive, Everlytic by end January 2021

THE NUMBERS SO FAR

April 5 2019 
First digital edition

66,640 unique browsers in SA on average per month,  
and an overall total of 607,443 unique browsers in 2020.

June 7 2019 
Launch of paywall

R25 per edition 
(R20 for pensioners) 
Selected articles free

Email  
newsletters

Daily (Mon–Thurs): 10,863 active contacts 
Promotions: 7,527 active contacts 
Weekly (Fri): 16,856 active contacts

Social  
media

Facebook: 25,744 
Twitter: 3,211 
Instagram: 801

JAN–DEC 2020



DEMOGRAPHIC HIGHLIGHTS (PAST MONTH)

LOCATION 
38.3% Gauteng 

37.5% Western Cape

WORK 
47.2% of our readers work full-time 

46.3% work in middle and senior management 
21.2% are self-employed

GENDER 
41.8% male 

58.1% female

AGE 
49.8% aged 35–59 

32.4% aged 60+

Source: Narratiive, Google Analytics – January 2021

EDUCATION 
64.9% of our readers  

have at least one  
university degree

LANGUAGE 
65.1% Afrikaans 
30.2% English 

1.3% Zulu

PERSONAL INCOME 
46.3% of our readers  

earn more than  
R30,000 per month 



OPPORTUNITIES

Display ads 
Always available

Website sponsorship 
Ideal for one brand

Email sponsorship 
Loyal audience

Native content 
Targeted audience 

for text 
articles or 
multimedia 

(video & audio)
Events 

Webinars
Subscriptions 
Sponsorship

Podcasts 
Sponsorship

There are many ways for your brand to get involved in Vrye Weekblad. 
Please refer to the enclosed document for opportunities to partner with 
our brand, or contact annelizevisser@vryeweekblad.com. 



EXCLUSIVE 1 WEEK SPONSORSHIP PACKAGE

VRYE WEEKBLAD WEBSITE & NEWSLETTERS

Vrye Weekblad is a progressive digital publication with its roots in a ground breaking 
print weekly that challenged the South African political order in the late 80s and early 
90s, and provided a platform for the cultural disruption of that period. It re-emerged 
in April 2019 as an online weekly under the editorship of Max du Preez and Anneliese 
Burgess, in partnership with Arena Holdings. 

A new digital edition is published every Friday at www.vryeweekblad.com and in the 
app, and newsletters are mailed to subscribers and registered users daily. 

Vrye Weekblad offers brands and businesses a channel to a highly engaged audience 
of older, affluent and highly educated Afrikaans speakers, including business leaders, 
academics and professionals, as well as students and proud young Afrikaners. Our 
subscribers embrace opportunities to engage in vigorous debate and share their 
views on our platform in preference to the mass media outlets available elsewhere in 
Afrikaans. 

Below is an outline of opportunities currently available to advertisers and sponsors. 
Please refer to the enclosed presentation for more information about our editorial 
team and our content strategy as well as audience growth and engagement. 



PREMIUM PACKAGE for 1 Week

Homepage banner (exclusive) 
Ad unit 1000 x 90 pixels
Article banner (on all current and past articles, exclusive) 
Ad unit 1000 x 90 pixels
Newsletter banner (5 newsletters per week: Mon–Thurs daily mailer + Friday weekly 
mailer)
Ad unit: 300 x 250 pixels

R25,000.00 excluding vat 

Optional extra or standalone

Sponsored article with social media & newsletter amplication
Supplied by client or written to client brief by editorial writer and featured in the weekly 
edition

R25,000 

For more information or to discuss custom solutions for your brand, please contact 
Neil Bales


