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“There is only one responsibility — beauty. There is only one reality — a dream.  
There is only one strength — love.” Armi Ratia, Marimekko
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The Edit Man is the quintessential guide to 
fashion, grooming, technology, motoring, and 
more, in one complete package. It is printed 

in an original format: an arresting and compelling 
BROADSHEET. Our advertising rates offer great 
value, with our clients enjoying big, bold, and beautiful 
advertising space.
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E D I T O R :  T H E  E D I T  M A N 
E M A I L :  S H A R O N B @ T I S O B L A C K S T A R . C O . Z A
C E L L :  + 2 7  ( 0 ) 8 3  6 8 7  2 1 0 0

ASPASIA KARRAS
P U B L I S H E R :  T H E  E D I T  M A N
E M A I L :  A S P A S I A K @ T I S O B L A C K S T A R . C O . Z A
C E L L :  + 2 7  ( 0 ) 8 2  5 5 6  9 0 7 0
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Source: Google Analytics for overall Lifestyle section, Jan–Oct 2018

The Sunday Times L i fes ty le 
sect ion sets  the t rend in SA 
when i t  comes to mat ters 
of  food, t ravel ,  fashion, 
books,  heal th,  sex,  home and 
gardening, and much more. 
I t  inc ludes content  f rom 
The Edi t  magazine.

OUR NETWORK
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The GENTLEMAN’S edit of the best of the season for a bespoke LIFESTYLE. 
Fashion, grooming, technology, motoring, and thought-provoking articles in 
a SOPHISTICATED PACKAGE.
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Sun 18 Aug 2019
BELOW THE LINE ABOVE THE LINE MATERIAL

Wed 24 July 2019 Wed 31 July 2019 Thurs 8 August 2019
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2019
C U R AT E  Y O U R  L I F E  B E AU T I F U L LY

The unsurpassed popularity of The Edit Man, both with 
our readers and our partners in the industry, has resulted 
in our decision to increase our frequency in the new year 
by introducing a third edition. Onwards and upwards!



9 June 2019
ADVERTORIAL ABOVE THE LINE MATERIAL

1 May 2019 8 May 2019 17 May 2019

18 August 2019
BELOW THE LINE ABOVE THE LINE MATERIAL

Wed 24 July 2019 Wed 31 July 2019 Thurs 8 August 2019

17 November 2019
ADVERTORIAL ABOVE THE LINE MATERIAL

16 October 2019 23 October 2019 1 November 2019
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A D V E R T I S I N G  R A T E S
R a t e s  I N C L U D E  a g e n c y  c o m m i s s i o n  a n d  E X C L U D E  V A T
FPFC R51 244
DPS R102 485
HALF PAGE R30 746
IFC DPS R106 834
2nd DPS R106 834
RHP opposite  
Ed’s Letter R56 238

RHP opposite Contents R56 238
IBC R53 045
OBC R56 238
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A D V E R T O R I A L  R A T E S

#  Ra t e s  EXCLUDE  Va t  and  agen cy  c ommi s s i on
#  Adve r t o r i a l s  requ i r i ng  s pe c i f i c  s hoo t s  w i l l  b e  quo t ed  on  
  a  c l i en t - s pe c i f i c  ba s i s ,  i n  l i n e  w i t h  s t anda rd  i ndu s t r y  ra t e s .
#  Ex t ended  u sage  r i gh t s  quo t ed  a s  reque s t ed .

100% can ce l l a t i on  f ee  app l i e s  s hou l d  any  c an ce l l a t i on  be 
made  a f t e r  book i ng  dead l i ne . 
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FORMAT:  BROADSHEET

MATERIAL REQUIREMENTS

Fu l l  Page 	 578mm he i g h t  x  330mm w i d t h
Text 			  550mm he i g h t  x  310mm w i d t h
			   No  B l e ed  r e qu i r e d

 DPS 		  578mm he i g h t  x  660mm w i d t h
 Text 		  550mm he i g h t  x  640mm w i d t h
			   No  B l e ed  r e qu i r e d

M E D I A  K I T  2 0 1 9 :  A D V E R T I S I N G  S P E C I F I C A T I O N S

Images
A l l  images  mus t  be  s canned  and  impo r t ed  a s  300dp i .  Any 
en l a rgemen t s  on  page  w i l l  r e su l t  i n  a  de c r ease  i n  r e so l u t i on . 

Text
A l l  b l a ck  t ex t  mus t  be  se t  t o  ove rp r i n t  and  mus t  r ep roduce 
on  on l y  t he  b l a ck  (K)  p l a t e ,  i . e .  b l a ck  t ex t  mus t  no t  be 
made  up  o f  any  o the r  p ro ce s s  co l ou r s .  M in imum o f  8p t  can 
be  r eve r sed  ou t  o f  a  co l ou r  ba ckg round  w i t h  a  non - se r i f 
t ype fa ce .

Colour compensat ion
Total  ink coverage:  240%
Grey  componen t  r ep l a cemen t  (GCR)
Dot gain:  23%

MATERIAL MUST BE MADE UP USING  
CMYK PROCESS COLOURS.
A l l  ma te r i a l  mus t  be  p r epa red  f o r  o f f s e t  l i t hog raph i c 
p ro ce s se s  a s  pe r  i n t e rna t i ona l  p r i n t i ng  s t anda rd s  ( ISO 
12647 -2) .

Repeat adverts
P l ease  no te  t ha t  p r i n t ed  adve r t  f i l e s  a r e  a r ch i ved  f o r  one 
mon th  on l y .  A f t e r  t h i s  t ime  pe r i od  t he  f i l e s  a r e  de l e t ed .

Mater ia l  de l ivery
3rd  F l oo r ,  H i l l  on  Emp i r e ,  16  Emp i r e  Road ,  Pa rk town ,  2193PLEASE NOTE:  AD MATERIAL MUST BE 

MADE UP TO THE TEXT SPECS ONLY. 
NO TRIM OR BLEED REQUIRED.
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BOUND IN:  

* Applicable to saddle stitched: price custom quoted on request depending on insert 

Single item (2 pages) R745 per 1000  

4-8 pages R855 per 1000  

12-24 pages               R1 026 per 1000  

58 and above  Price quoted on request  

LOOSE INSERTS:  

Single item (2 pages) R645 per 1000  

4-12 pages R930 per 1000  

12 – 24 pages R1 116 per 1000  

25 and above 
Price custom quoted on request depending 
on insert  

SPOT GLUE: 

Cover Mount 
R 810 per 1000 (cover mount supplied)  
Printing: price on request 

Item spot glued onto a specific page R1 055 per 1000  

BELLY BAND:  

Around section inside the magazine (vertical or horizontal)  R2 180 per 1000  

Around outside of magazine  R1 368 per 1000  

BOOKMARK & RIBBON: 

Paste ribbon on specific page with round sticker and 
placement of bookmark between specified pages  

R1 620 per 1000 (bookmark printing costs on 
request)  

BAGGING: 

Insert magazines into bag and seal R1 124 per 1000 IN
SE

R
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INSERTS:  *All rates incl agency commission. 
Note: All inserts are subject to approval by the media owner before insertion 
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DELIVERY  
DETAILS 

DELIVERY DETAILS FOR INSERTS/SAMPLING:  

ATTENTION: RICHARD MALULEKE 
PAARLMEDIA GAUTENG 
(011) 201-3400  

48 Milky way 
Linbro park 
Gauteng 

Delivery Times: 
Delivery Monday – Friday: 08h00 - 16h00  

Please ensure consignments are properly marked: Magazine, Issue, 
Number of inserts / samples. Distribution: Full Print Run or specific 
number / area / retailer 

Inserts to be delivered in boxes on pallets, securely packed and clearly 
marked with the name of insert, number per box, weight per box, 
number of boxes, name and issue of the publication. 

Client contact details for queries to be supplied. 

Inserts cannot be physically counted on delivery, client to ensure 
correct quantities supplied. 

DELIVERY 
DETAILS



JAMIE KINNEAR 
Adve r t i s i n g  Co - o r d i n a t o r

Ema i l :  k innea r j@bd fm . co . za 
D i r e c t :  +27  (0 )11  280  3183

YVONNE SHAFF 
Bu s i n e s s  Manage r

Ema i l :  s ha f f y@t i s ob l a ck s t a r . c o . za 
Ce l l :  +27  (0 )82  903  5641   •   D i r e c t :  +27  (0 )21  439  4907

LETITIA LOUW 
A c c oun t  Manage r ,  Gau t e ng

Ema i l :  l o uw l@t i s ob l a ck s t a r . c o . za 
Ce l l :  +27  (0 )83  454  1137

SAMANTHA PIENAAR 
A c c oun t  Manage r ,  Cape  Town

Ema i l :  p i enaa r s@t i s ob l a ck s t a r . c o . za 
Ce l l :  +27  (0 )82  889  0366

GINA VAN DE WALL 
A c c oun t  Manage r ,  KwaZu l u - Na t a l

Ema i l :  vdwa l l g@t i s ob l a ck s t a r . c o . za 
Ce l l :  +27  (0 )83  500  5325
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