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Ed’s welcome

A
supplement in Business Day on alternate weeks, 
HomeFront is in touch with SA’s property 
movements. It offers accessible insight and advice 
to home owners and investors about issues 
relevant to selling, renting or refurbishment.

Intelligent content provides readers with a simple snapshot 
of the residential market, its property developments and trends 
plus commercial and retail property news, and profiles of 
trendsetters in the field. Experienced journalists simplify issues 
and offer useful insights. Lead times are short, keeping themes 
relevant and topical while they are still current. 

Whether you represent a financial institution, an estate 
agency or a property development group you will meet 
your potential clients, investors and residential buyers and 
sellers in HomeFront.

Kim Maxwell
Editor
kim.maxwell@thecreativegroup.info
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What we talk about

O
ur cover and investigation features explore 
newsworthy topics that property owners or 
investors should be aware of, from sectional title 
to urban growth areas. We cover it thoroughly 
whether it is investing know-how, demand for 

mixed-use estates or sectional title legal updates. Property 
investment features explore subjects from global residential 
opportunities to listed local property. Lifestyle features 
showcase the latest in restaurant décor and menu highlights, art 
exhibitions, interior designer profiles or innovative workspaces.

Sectional title or freehold   Property profile   Practical tips  Property news  Investment advice
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Our audience

Easier lease terms 
give startups a leg-up

Developers who have adjusted their approach to 
accommodate the needs of new businesses are creating a buzz
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Konnect, The Design Network by Blok, curates local design collaborations across multiple platforms and disciplines. The 
latest iteration of this network manifests itself in two exquisitely finished apartments in Blok’s TWO16ONHL development 
in Sea Point. Proudly collaborating with two Konnect partners, Weylandts Spaces and Dark Horse, each of these two 
apartments embody the perfect balance between modernity and simplicity. These urban homes at 216 High Level Rd, 
Sea Point will be open for viewings over the next few weeks from Sunday 8 October between 2-5pm  or by appointment.  
Contact us on +27 87 820 0050 or sales@blok.co.za for additional information or visit blok.co.za.

Meet the high LSM investor and entrepreneur reader. Our readers are 
business decision-makers, travel regularly and are well read.

HomeFront provides advertisers with the opportunity to deliver their message 
directly to a highly desirable, targeted and engaged audience.

 

Statistics provided by Business Day as of October 2017

GENDER:
Female 23%  |  Male 77%

LIVING STANDARDS 
MEASURE:

READERSHIP PER 
PROVINCE:

EDUCATION:

23% 
Matric

Gauteng 51%

Kwazulu-Natal 12%

Eastern Cape 7%

Western Cape 16%

Northern Cape 1%
65% 

Tertiary

28%
7-8

66%
9-10

AVERAGE PERSONAL 
INCOME :

AGE PROFILE :

15-24

25-34

35-49

50+

10%

10%

52%

28%

Free State 3%

North West 2%

Mpumalanga 3%

Limpopo 4%

R68,152
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Print advertising opportunities

HOMEFRONT

“We 
predominantly 
service clients 
looking to 
invest in 
Portugal, 
where one can 
obtain resident 
status via three 
investment 
routes”
Andrew Rissik, Sable 
International MD, forex and 
international projects 

S
avvy investors 
know there are 
more reasons 
to covet that 
Mediterranean 

beachfront villa than white 
sands and palm trees 
swaying in the sea breeze. 
And for those wishing to 
diversify their portfolios 
with a foothold on the global 
property ladder, the option 
of gaining an alternative 
residency, or even another 
passport, adds to the appeal.

For countries such as 
Portugal, Cyprus and 
Malta, o� shore investment 
programmes are a means 
of driving economic 
growth and attracting 
wealthy individuals to their 
crystalline shores. And 
South Africans have wasted 
no time diving in. 

“We are experiencing 
a rising demand for 
international residency and 
citizenship options from 
clients wanting to fi rm 
up their future planning 
objectives, be it simply from 
a lifestyle point of view or 

as a rand hedge in times of 
economic uncertainty,”
says managing partner
of Henley & Partners SA
Nigel Barnes. 

The global investment-
migration fi rm recently 
partnered with Pam Golding 
Properties to provide an 
end-to-end service for 
buyers seeking international 
property assets with a view 
to acquiring dual residence 
or citizenship.

EXIT STRATEGY
Sable International MD 
of forex and international 
projects Andrew Rissik 
echoes Barnes. He says the 
acquisition of property is by 
far the most popular route 
taken by South Africans 
seeking an exit strategy. 
“We predominantly service 
clients looking to invest in 
Portugal, where one can 
obtain resident status via 
three investment routes,” he 
says. “Of these, 95% choose 
the real estate option.”

For a fi ve-year €500,000 
property investment, 

Portugal grants residency 
to foreigners through its 
Golden Residence Permit 
programme. “The country 
has seen an injection of 
€1.56bn in new residential 
investment since the 
inception of the scheme 
in 2012,” says MD of 
Pam Golding Properties 
international and projects 
division Chris Immelman. 

“Lisbon, in particular, 
has experienced a surge 
in property development 
activity,” he says, noting 
that, despite growth, the 
Portuguese capital still
o� ers good value by 
international standards.

“Mainstream values stand 
at €31,200/m2, and prime 
values at €35,000/m2, a 
third and a 10th the price of 
European competitors.”

East of Portugal, the
EU’s smallest country is 
undergoing a similar boom, 
largely due to its foreign 
investment programme. 

“Property in Malta has 
been on the upswing for the 
past three years. In 2016 

prices rose by 7.24%,” says 
See� ’s Lance Cohen, who 
himself bought on the island. 

TAXES
Malta’s Individual Investor 
Programme has also helped 
to boost the rental market as 
applicants normally rent for 
their fi rst year while their 
applications are processed, 
says Cohen. There are no 
property or council taxes 
in Malta, or any other costs 
normally associated with 
owning property.

“First-time buyers 
are exempt from stamp 
duty and the country 
imposes no inheritance 
taxes, so the property 
side of the citizenship 
application is very safe and 
straightforward.”

While not part of 
the Schengen area, the 
citizenship-by-investment 
(CBI) programme in Cyprus 
is the best, says James 
Bowling, CEO of Monarch 
& Co, another South African 
fi rm that specialises in 
facilitating international 
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There are risks and rewards to buying 
an investment property abroad

INTERNATIONAL

Find your 
foreign
bolt hole

HOMEFRONT

PORTUGAL
Why: Residence grants 
access to the Schengen 
area (and counts towards 
citizenship eligibility 
after six years).
How: A property 
investment of at least 
€500,000 (€350,000 
if the property is older 
than 30 years or in an 
urban regeneration area).

MALTA
Why: Property 
appreciation of 6% to 7% a 
year; full EU membership.
How: The purchase of a 
residential property with a 
minimum value 
of €350,000, to be 
held for five years; 
a nonrefundable 
contribution of 
€650,000 to the 
National Development 
and Social Fund.

EXPAT HOTSPOTS

CYPRUS
Why: Capital growth 
of 4% to 5%; full EU 
membership; citizenship 
granted within 180 days.
How: A three-year 
investment of at least 
€2m for the purchase or 
construction of property, 
with a residential property 
of €500,000 to be 
kept for five years.

GRENADA
Why: Visa-free access 
to 124 countries around 
the world, including the 
UK, the Schengen area 
and China; eligibility 
to apply for a US non-
immigrant visa.
How: Acquisition of 
government-approved 
real estate for a minimum 
of $350,000, to be held 
for at least three years.

residence, property and 
investment. “It is quick (only 
three months to fully fledged 
citizenship), the peripheral 
costs are relatively low, 
and although the €2m 
investment requirement is 
high it is not a sunken cost or 
donation and it need only be 
held for three years.

“Of greatest appeal is that 
Cyprus is part of the EU,” he 
says, “so you get full access to 
any other EU member nation 
for the purposes of education, 
lifestyle, business and 
healthcare,” says Bowling.

DEVELOPERS
Like Rissik, Bowling 
has found the property 
investment route to be the 
most popular with South 
African clients. 

“This is mainly due to the 
rental income and capital 
growth prospects (4% to 5%) 
Cyprus offers.”

It would appear South 
African developers too have 
pegged the country as a 
good investment option. 
Atterbury recently acquired 

the largest shopping mall in 
Cyprus. But it is not just to 
Europe that local investors 
are looking for properties 
with fringe benefits. Real 
estate in Grenada has been 
significantly buoyed by the 
Caribbean country’s recently 
revitalised CBI programme.

SPICE ISLE
Last year, property 
transactions on the so-
called “Spice Isle” surpassed 
$50m, and, at a growth of 
23%, set a new high. Foreign 
buyers accounted for 20% of 
the total sales, the average 
value of their purchases 
amounting to just on 
$225,000, nearly three times 
the overall market value. 

What really sets 
Grenada’s programme apart, 
says Warren Newfield, 
ambassador-at-large for 
trade and investment in 
Grenada, is that it is the only 
country with an active CBI 
programme that allows 
applicants to live in and 
operate a business in the US 
through the US E-2 Investor 

Visa. Newfield says the 
property purchasing 
option (at least $350,000 
in government-approved 
real estate) is proving more 
attractive than its cheaper 
donation alternative. 

“You may pay more but 
you get freehold title of a 
luxury property that you 
can sell after three years. 
Providing the property 
holds its value, and there 
are good reasons it should, 
your citizenship could 
cost you nothing and even 
make a return.”

Of course, buying 
property as part of a 
residency or CBI scheme 
is not without risks. 

“There is always 
the possibility that the 
programme closes and 
demand tapers off, with 
the result that resale 
prices drop,” Bowling says.

But, if the success 
of these programmes 
is anything to go by, it 
seems investors are more 
than willing to hedge 
their bets.

“Of greatest 
appeal is 
the fact that 
Cyprus is part 
of the EU”
James Bowling, CEO 
Monarch & Co  
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Stylish urban living 
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Urban loft apartments in Braamfontein offer excellent investment potential 

I
nvestors buying 
apartments in The 
Exchange Lofts can 
benefit from owning a 
property in a sought-

after development that 
attracts a wide range of 
prospective tenants and 
offers compelling tax 
benefits as part of the deal. 

The Exchange is a 
new development in 
Braamfontein offering 126 
studios, one-bedroom and 
two-bedroom apartments 
with lavish open spaces, 
abundant natural light and 
modern finishes that are 
true to their materials — red 
brick, raw wood and soaring 
rafter beams all contribute 
to vibrant living spaces. 
Prices range from R695,000 
for studio apartments 
to R985,000 for a one-
bedroom and R1,360,000 for 
a two-bedroom. 

The development is 
located within the old 
Johannesburg telephone 
exchange building — hence 
the name. Now gutted and 
renovated, it is positioned 
near the vibey 44 Stanley 

Avenue development, which 
means it is also close to the 
Empire Road link of the 
Corridors of Freedom rapid 
bus transit system – an 
artery that connects the area 
efficiently to other business. 

CONVENIENCE
The Gautrain station is 
nearby, ferrying residents 
to Rosebank, Sandton or 
the airport in comfort and 
convenience. The building 
is positioned near main 
travel routes, including the 
M1 highway. 

It overlooks the lush 
greenery of the Enoch 
Sontonga Memorial Park.

In fact, the grounds of 
The Exchange will expand 
into the park, offering 
walkways and open spaces 
for residents to enjoy in a 
secure setting. 

LIFESTYLE 
The Exchange’s appeal lies 
primarily in the lifestyle and 
locational benefits it will 
offer residents. The generous 
modern spaces would be 
appealing in any location, but 
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Stylish urban living 

in Braamfontein they grant 
residents access to a part of 
Johannesburg swept up in a 
wave of urban renewal. 

Braamfontein and its 
surrounding areas are home 
to many leading businesses 
including academic 
institutions, banks, mining 
houses, government 
offices, hospitals and 
medical centres, but it has 
recently seen a surge of 
street-side culture with 
the development of trendy 
retailers, coffee shops, 
restaurants and new 
businesses, making the area 
a desirable urban landscape. 

VIBRANT HEART 
“There’s no denying that 
Braamfontein is on the up,” 
says David Nijland, 
co-developer of The 
Exchange. “It has never lost 
its foothold as a commercial 
suburb, but in recent years 
it’s become the vibrant heart 
of Johannesburg.

The Exchange offers 
its residents a fantastic 
experience of urban living 
in one of the city’s most 
exciting suburbs, but 
also gives them a stylish and 
secure destination 
to retreat to — with a 
greenbelt right outside their 
front door for leisure and 
exercise pursuits.

ON OFFER 
The development offers 
adequate on-site parking 
for residents and guests, 
infrastructure for fibre and 
DStv, an advanced security 
system with 24-hour access 
control and an on-site 
caretakers’ office. 

The Exchange forms 
part of the Braamfontein 
Lifestyle Living Precinct, 
which includes two further 

planned developments, 
Network Lofts Braamfontein  
and Braamfontein Lofts. 
The area is set to become 
a vibrant residential 
destination for young 
executives and students. The 
Exchange is the first project, 
due for completion in the 
first quarter of 2018. 

The Exchange is an on-
trend development at just 
the right time. It delivers 
on its promise with a set 
of features to make its 
residents feel right at home 
in the city. 

“Braamfontein has the 
unique selling point of 
offering all the lifestyle 
benefits of inner-city 
revival, along with its 
central position that 
makes it convenient to just 
about any destination in 
Johannesburg’s desirable 
and commercial suburbs,” 
says Nijland. “We believe 
The Exchange is poised to 
become the premier lifestyle 
address in the inner city.”

“We believe 
The Exchange 
is poised 
to become 
the premier 
lifestyle 
address in the 
inner city”
David Nijland, co-developer, 
The Exchange Lofts

The Exchange anticipates 
that its rentals will be 
sought by young executives 
who work in surrounding 
businesses, and students 
in nearby universities. 

Not only do estimated 
rentals make a compelling 
argument for investment, 
but the development 
forms part of an Urban 
Renewal Zone, which means 
buyers qualify for an urban 
renewal tax incentive. 

This means they can write 
off 30% of the purchase 

INVESTMENT CASE The Exchange loft apartments and studios anticipated returns 

Unit   Purchase price Estimated rental

Studio  R695,000 R6,000

One-bedroom apartment R985,000 R7,500

Two-bedroom apartment  R1,360,000 R9,500

price against taxable income 
over a five-year period. 

“The exceptional lifestyle 
benefits of The Exchange 
also give it ideal investment 
potential. In addition to 
our anticipated executive 

and student residents, 
we believe we will sell a 
number of units to property 
investment portfolio 
managers who acknowledge 
that this is a secure and 
lucrative investment 
opportunity,” says Nijland.

GET IN TOUCH
The Exchange Lofts
Tel: 079 312 6618 
e-mail: sales@
exchangelofts.co.za 
exchangelofts.co.za
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N
eil Gopal is not 
a loud man, 
yet his impact 
on the South 
African Property 

Owners Association (Sapoa) 
has been just that. Vocal, 
with a voice that carries far. 
It has to; the messenger and 
fi gurehead of this infl uential 
sector of the South African 
economy is no small role, 
but it is one for which 
Gopal is well-equipped. 

Sapoa members own 
and control about 90% of 
the country’s commercial 
property — shopping 
centres, o�  ce parks, 
industrial parks — and are 
the largest contributors 
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South African Property Owners Association CEO Neil Gopal is the 
frontman for a massive industry that a� ects the face, functionality 
and future of cities and the people who populate them

Changing cities
PROPERTY PROFILE

“A partnership 
approach with 
the public 
sector is 
healthy, but 
that doesn’t 
mean we have 
to agree on 
everything”

developers, will assist in 
formulating policy measures.

“While Sapoa members 
may be building buildings, 
in e� ect, we build the urban 
centres and are party to 
creating the urban landscape. 
Of course, we can’t do this 
alone as the policy decisions 
in this regard are established 
by government.” But that 
does not mean Sapoa 
simply toes the line. Much 
of its work is examining 
government or municipal 
processes and decisions, and 
debating them rigorously. 
Gopal says: “A partnership 
approach with the public 
sector is healthy, but that 
doesn’t mean we have to 
agree on everything.”

POLICY
He is responsible for all 
day-to-day management 
decisions at Sapoa and 
for implementing the 
organisation’s business plan. 
Sapoa’s stated objectives 
revolve around relationships, 
education, advocacy and 
leadership, but the mandate 
probably closest to the 
CEO’s heart is the bursary 
fund: “We established this 
four years ago and, to date, 
we’ve placed close on 70 
students at universities 
around the country, studying 
four-year degrees related 
to the property industry. 
I’m convinced this will be a 
game-changer for the future 
of our industry.”

As CEO, Gopal is 
fully cognisant of the 
responsibility to South 
Africans entrusted to Sapoa. 
Commercial and industrial 
property is not simply 
about big business in SA; 
it is a complex economic 
cornerstone that a� ects 
everything, from residential 
property to inner city 
regeneration to international 
investment. It a� ects 
individuals. You and me.

The Sapoa Annual 
Convention & Property 
Exhibition was held recently 
in Cape Town.

to rates and taxes in 
metropolitan business 
districts. They are a force 
to be reckoned with, and 
are undoubtedly the brains 
trust of the South African 
property world, major 
players in the crucial fl ow 
and fl avour of our cities 
today and tomorrow.

From the outset, Gopal 
charted a path that would 
lead him to play a signifi cant 
role in the broader property 
picture.  After school, he 
translated his interest in 
architecture and planning 
into a Bachelor of Science in 
town and regional planning 
at the University of the 
Witwatersrand. 

He graduated in 1994 
and immediately took the 
high road: “I headed up the 
property division at Intersite 
Property Management 
Services.” He spent nearly 
10 years there, also leading 
the marketing and new 
business department, 
where he and Intersite 
MD Jack Prentice played 
a key role in establishing 
the Joburg Property 
Company in 1998-99.

SKILLS
Gopal was invited to join 
Sapoa in 2004 as chief 
operating o�  cer, and the 
following year took on the 
role of CEO. He brought a 
diverse range of skills to the 
position, but considers his 
town planning experience to 
be his strongest suit: “Issues 
of urbanisation, safety and 
security, environment and 
others, are crucial facets of 
everyday life which impact 
on each one of us as South 
African citizens. As a town 
planner, I’ve built up a 
good sense of the complex 
challenges faced by both the 
public and private sector, 
and this understanding has 
been vital.”

Sapoa is a section 21 
nonprofi t association 
established in 1966 by 
property investment 
organisations to unite all role 
players in the commercial 
property fi eld. It is, in 
essence, the representative 
body and o�  cial voice of the 
commercial and industrial 
property industry in SA, 
and acts as a platform for 
property investors, a sector 

the largest contributors Witwatersrand. 

with a combined portfolio of 
more than R1-trillion.

As CEO, one of Gopal’s 
primary functions is 
consultative, principally 
with government structures. 
He says: “A large part of 
my role involves advocacy, 
meeting with government 
departments and o�  cials, 
and communicating the 
role of — and the impact 
of legislation and policy 
on — the commercial 
property industry. Sapoa 
is held in very high esteem 
by the relevant sectors 
and we’re consulted on all 
matters pertaining to the 
property industry. We have 
representation on key South 
African bodies such as Busa, 
Nedlac, the Services Seta, 
the Property Sector Charter 
Council, National Treasury 
steering committees and the 
chambers of commerce.”

Sapoa is also strongly 
represented on local 
and provincial planning 
structures, and maintaining 
e� ective relationships 
with key local authorities 
is critical: “In order to have 
a healthy, functioning 
property sector, we need 
an e�  cient and e� ective 
local municipality, and 
vice versa. We’re always 
involved in a number of 
initiatives with regards to 
addressing new pieces of 
planned legislation, bills, 
policies and other platforms.”

FOCUS
About Sapoa’s current focus, 
he says: “We’ve partnered 
with the cities of Joburg 
and Cape Town to address 
the concept of inclusionary 
housing. We’re studying 
international examples and 
this, together with consulting 
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New marketplace to disrupt 
SA’s property market
The eazi.com platform aims to make the buying and selling process transparent 

ADVERTORIAL

WORDS AND PHOTOS: SUPPLIED

A
fter 12 months 
of development 
and six months 
of beta testing, 
eazi.com — SA’s 

new property platform 
— officially launched on 
September 1. CEO Shaun 
Minnie is confident that 
eazi.com offers increased 
value to those wanting 
to buy or sell property. 

“Our goal is to make 
buying and selling a home 
easier while increasing the 
value of your investment. 
We are relentlessly pursuing 
an easier, more transparent 
and more profitable way to 
buy and sell property in SA,” 
says Minnie. 

What makes them 
different? “We’re not 
another low-cost online 
estate agent. That’s not 
to say we don’t save our 
customers an enormous 

amount of money — we do. 
Our fixed transaction fee of 
R29,500 (payable only on 
a successful sale) includes 
everything a traditional 
estate would do for you, but 
that’s not what makes us 
unique,” says Minnie.

Features include:

•  The eazi.com platform 
allows offers to be made 
and received any time 
of the day or night, 
anywhere in the world;  

•  When offers are received 
they are displayed on 
the site. All parties 
that showed interest 
in the property are 
updated and have the 
opportunity to submit an 
improved offer;

•  The process is  entirely 
transparent and ensures 
the best market price 
is achieved; 

•  Enhanced media includes 
video walkthroughs, 
drone footage and 
professional photography 
of every property. 

“The South African 
property market has 
fundamentally changed in 
the last few years,” 
says Minnie. 

“Information that used to 
be available only to estate 
agents is now available to 
buyers and sellers — or at 
least, it should be. 

“Our site displays all 
properties sold in your area 
with the actual sales price, 
so you can evaluate if you’re 
submitting or receiving a 
fair offer.”

For now, eazi.com is 
focused on Cape Town, but 
has plans to launch in other 
major cities over the next 
few months. 
www.eazi.com
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Konnect, The Design Network by Blok, curates local design collaborations across multiple platforms and disciplines. The 
latest iteration of this network manifests itself in two exquisitely finished apartments in Blok’s TWO16ONHL development 
in Sea Point. Proudly collaborating with two Konnect partners, Weylandts Spaces and Dark Horse, each of these two 
apartments embody the perfect balance between modernity and simplicity. These urban homes at 216 High Level Rd, 
Sea Point will be open for viewings over the next few weeks from Sunday 8 October between 2-5pm  or by appointment.  
Contact us on +27 87 820 0050 or sales@blok.co.za for additional information or visit blok.co.za.

Our specially designed, content-driven advertorials 
are available as a Double Page Spread, Full Page or 
Half Page. They are thoughtfully placed to ensure 
your brand enjoys the right exposure.
Developers: Use a Full Page or Double Page Spread advertorial to 
showcase a development laid out in the HomeFront style and tone.  

ADVERTORIAL:

Double Page Spread Full Page Half Page Quarter Page Advertorial

Double Page Spread
Full Page
Half Page
Quarter Page
Use your advertising space to promote your property 
development or brand to Business Day’s targeted audience.

ADVERTISING:

Please speak to your 
account manager to 
discuss our insert 

opportunities.
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Rates

Rates exclude VAT and agency commission

Front Page Solus

Front Page Ear

Double Page Spread

Full Page

1/2 Page

1/4 Page

Full Page Advertorial / Promotion 

Double Page Spread Advertorial / Promotion 

Outside Back Cover

R10,314.00

R5,000.00

R43,547.00

R21,201.00

R12,606.00

R8,022.00

R23,351.00

R45,697.00

R24,638.00

CLIENT SUPPLIED PRINT:



Page 1 Template BD_Homefront straussv 12:41:18 13/10/16 

HOMEFRO NT
13 OCTOBER 2016 WWW . BDLIVE . CO . ZA

2018 Media Kit

Specifications

Quarter Page

Half Page

Full Page

Half Page

Full Page

Double Page Spread

ADVERTORIAL 

Size: 55mm x 35mm | no bleed required

Size: 260mm x 90mm | no bleed required

Size: 260mm x 380mm | no bleed required

PRINT SPECIFICATIONS:

600 to 700 words | minimum 5-8 high resolution images 

(300dpi) | logo | contact details | comprehensive brief

400 words | minimum 4-6 high resolution images 

(300dpi) | logo | contact details | comprehensive brief

200 to 300 words | minimum 3-5 high resolution images 

(300dpi) | logo | contact details | comprehensive brief

Layout and copy of advertorials, profiles 
and sponsored content should conform 
to the editorial house style requirements 
of HomeFront. 

The feature will be sent to you once for 
fact-checking and sign-off.

Rates include one round of design/
editorial changes. Further changes will 
be charged at R500 (excluding VAT)
per set.

Any budget for production of bespoke 
commissions such as photography, video 
or an illustration to accompany articles 
should be discussed outside the package 
fees. Rates depend on the scale of 
execution required.
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Deadlines
Fri 26 Jan 2018

Fri 09 Feb 2018

Fri 23 Feb 2018

Fri 09 Mar 2018

Fri 23 Mar 2018

Fri 06 Apr 2018

Fri 20 Apr 2018

Fri 04 May 2018

Fri 18 May 2018

Fri 01 Jun 2018

Fri 15 Jun 2018

Fri 29 Jun 2018

Fri 13 Jul 2018

Fri 27 Jul 2018

Fri 10 Aug 2018

Fri 24 Aug 2018

Fri 07 Sep 2018

Fri 21 Sep 2018

Fri 05 Oct 2018

Fri 19 Oct 2018

Fri 02 Nov 2018

Fri 16 Nov 2018

Fri 30 Nov 2018

Fri 12 Jan 2018

Fri 26 Jan 2018

Fri 09 Feb 2018

Fri 23 Feb 2018

Mon 05 Mar 2018

Fri 16 Mar 2018

Fri 06 Apr 2018

Tue 17 Apr 2018

Fri 04 May 2018

Fri 18 May 2018

Fri 01 Jun 2018

Fri 15 Jun 2018

Fri 29 Jun 2018

Fri 13 Jul 2018

Wed 25 Jul 2018

Fri 10 Aug 2018

Fri 24 Aug 2018

Fri 07 Sep 2018

Wed 19 Sep 2018

Fri 05 Oct 2018

Fri 19 Oct 2018

Fri 02 Nov 2018

Fri 16 Nov 2018

PUBLICATION DATE

Tue 16 Jan 2018

Tue 30 Jan 2018

Tue 13 Feb 2018

Tue 27 Feb 2018

Wed 07 Mar 2018

Mon 19 Mar 2018

Tue 10 Apr 2018

Fri 20 Apr 2018

Tue 08 May 2018

Tue 22 May 2018

Tue 05 Jun 2018

Tue 19 Jun 2018

Tue 03 Jul 2018

Tue 17 Jul 2018

Fri 27 Jul 2018

Tue 14 Aug 2018

Tue 28 Aug 2018

Tue 11 Sep 2018

Fri 21 Sep 2018

Tue 09 Oct 2018

Tue 23 Oct 2018

Tue 06 Nov 2018

Tue 20 Nov 2018

BOOKING DEADLINE: 
ADVERTORIAL

Mon 15 Jan 2018

Mon 29 Jan 2018

Mon 12 Feb 2018

Mon 26 Feb 2018

Wed 07 Mar 2018

Mon 19 Mar 2018

Mon 09 Apr 2018

Fri 20 Apr 2018

Mon 07 May 2018

Mon 21 May 2018

Mon 04 Jun 2018

Mon 18 Jun 2018

Mon 02 Jul 2018

Mon 16 Jul 2018

Fri 27 Jul 2018

Mon 13 Aug 2018

Mon 27 Aug 2018

Mon 10 Sep 2018

Fri 21 Sep 2018

Mon 08 Oct 2018

Mon 22 Oct 2018

Mon 05 Nov 2018

Mon 19 Nov 2018

Thu 18 Jan 2018

Thu 01 Feb 2018

Thu 15 Feb 2018

Thu 01 Mar 2018

Wed 14 Mar 2018

Tue 27 Mar 2018

Thu 12 Apr 2018

Mon 23 Apr 2018

Thu 10 May 2018

Thu 24 May 2018

Thu 07 Jun 2018

Thu 21 Jun 2018

Thu 05 Jul 2018

Thu 19 Jul 2018

Tue 31 Jul 2018

Thu 16 Aug 2018

Thu 30 Aug 2018

Thu 13 Sep 2018

Tue 25 Sep 2018

Thu 11 Oct 2018

Thu 25 Oct 2018

Thu 08 Nov 2018

Thu 22 Nov 2018

MATERIAL DEADLINE: 
ADVERTORIAL

BOOKING DEADLINE: 
SUPPLED ARTWORK

MATERIAL DEADLINE: 
SUPPLIED ARTWORK
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Contact the team

T
he Creative Group provides your brand with 
the expertise of a property and lifestyle 
publishing and marketing company that 
has been in the business for 18 years. 
We produce engaging property and lifestyle 

content in four national print and digital publications:
REAL ESTATE life magazine,
HomeFront in Business Day,
Neighbourhood in the Sunday Times, and
Property Professional.

Collectively we reach more than 800,000 readers a month. 
We work with clients for tailor-made advertising solutions to 
suit their needs and goals for brand awareness, brand alignment 
or creating content distributed through our clients’ channels 
(and our own). We can work with all budgets and requirements.
To find out more about our company: www.thecreativegroup.info

IN

IN

Michèle Jones Group sales and marketing manager

084 246 8105 | michele.jones@thecreativegroup.info 

Susan Erwee  Property/developers sales

083 556 9848 | susan.erwee@thecreativegroup.info   

Jimmy Balsaras  Property sales

083 387 2227 | jimmy.balsaras@thecreativegroup.info 

Kim Maxwell Editor

kim.maxwell@thecreativegroup.info 

Joanne le Roux Production co-ordinator

joanne.leroux@thecreativegroup.info 


